
CROWDFUNDING x Gillian Mueller  
 
With crowdfunding becoming saturated and fewer grants available, how would you 
recommend a filmmaker fund even a shoestring budget? 
 
This is a huge question that I think we should break up into parts. Crowdfunding, grants and 
what I'm going to call "Doing it anyway." 
 
I'm an old-school film kid from the 90s so my indie spirit lives large in this question! John 
Waters is my hero! For reals. 
 
Let's start with crowdfunding: We can all agree that it's a necessary evil at this point? It's the 
safest way for strangers to get you some cash. But there's a reason why they call it a campaign: 
It is a full-time job. So - Don't do it alone. 
 
The most successful crowdfunding campaigns I've heard of have a lot to do with remembering 
that social media takes work, it's not a passive tool - it's a conversation - Target your markets, 
reach out to influencers, never stop working on it. Learn Twitter, open an Instagram account, 
wrap your head around Houtesuite. 
 
I get it, 'why make a movie about making a movie to get money to make the movie?' -- Um: FOR 
FREE MONEY! Make the movie, shut up and do the work. Get those Elizabeths! 
If you don't have time to run this campaign bring on someone who does this for a living and 
build their payment into the funds you're going to get. 
 
Keep the faith. It's a safe way for people to give you cash to make your art. If it's not working 
it's a great lesson on how your film is going to do after you go to camera. Are you marketing it 
wrong? Having a conversation no one wants to join in on? What do you need to do to make 
your film stand out in the crowd? That's part of making a movie as much as writing the script. 
Worst case scenario: only one auntie gives you $50 bucks - at least you know she loves you. 
 
Who else has crowdfunding tips? I KNOW ALL OF YOU HAVE, AT LEAST, OPINIONS. Let's share 
some knowledge! 
 
GRANTS 
The saying "There's never been a better time to make your own movie" is reductive. Yes, 
technology has made it easier to film something, but that means any old yahoo can selfie 
themselves into stardom. So what do you do when the industry is asking you to do it all on your 
own? 
 
My first thought is: So, prove them right. This is hard work and it's not for everyone. If you have 
a story to tell and need money to tell it: DO THE WORK. 
 



There are lots of people behind the scenes who are trying to talk the Arts Councils into using 
human-friendly language (portals and mission statements and intended outcomes, OH MY!) as 
well as understanding that narrative film doesn't mean commercial or that funding the same 
groups over and over again doesn't advocate for an innovative industry. 
 
However, it is what it is. There is a time and a place for venting. But then you have to get back 
to work: - Can't understand the application? Call them. - Need to find people to apply with? 
Post about it on Social Media - Ink Canada or the BIPOC page. - Want a fresh set of eyes? Post 
about it! - Is there a language barrier? Call them. 
 
The email addresses and phone numbers are on the website for a reason, call them and gently 
ask for guidance. Get on their mailing lists and attend the sessions they set up. They are going 
to give you money and so you gotta werk for it. Spell check for goodness sake. Use language 
that YOU want, don't try and mimic their poncy thesaurus words. Remember that you're in the 
business of sharing stories and if you can't tell it now, why should they give you money? 
 
I'm not saying it's easy - I'm just saying it's possible. 
 
 


